
 
 

 

 

 

 

 

 

 

 

 

 

 

THE SOCIAL AND CREATIVE PROJECT  

AT A GLANCE 

 

 

 

 

 

 

 

 

 



 
  

 

Social & Creative is the Community, led by the Puglia Region, which brings together 

creatives and social innovators operating in the Mediterranean area. Developed as part of 

the Interreg MED Programme, the Community was launched in November 2016 under the 

name of TALIA and will end in June 2022. 

The aim of the project is to test a "Mediterranean model of innovation", capable of 

enhancing regional policies and practices of intelligent specialization, and pass it on to the 

various territories concerned, thus creating a European community on the issues of social 

innovation and creativity. To do this, Social & Creative aims to collect the results from 11 

thematic projects, funded in 2016 by the MED Programme to promote creativity and 

social innovation, in sectors ranging from the cultural and creative industry to coworking 

spaces, to innovative public procurement, with the aim of facilitating their transfer to 

other communities and ensuring their territorial dissemination. Being at the service of 

these vertical or "modular" projects, Social & Creative is defined by the MED Programe as 

"horizontal" project. 

THE PARTNERSHIP 

The Social&Creative Community is supported by a partnership of Mediterranean actors 

with different skills and expertise useful for the community building and the 

implementation of the planned activities: 

- Puglia Region - Research, Innovation and Institutional Capacity Service (Italy) – 

lead partner 

- PREDA - Economic Development Agency of the city of Prijedor (Bosnia and 

Herzegovina) 

- Promalaga (Spain) 

- IED - Institute for the Development of Entrepreneurship (Greece) 

- MECI - Ministry of Energy, Trade and Industry (Cyprus) 

- ENoLL - European Network of Living Labs (Belgium) 

- University of Bari Aldo Moro - Department of Computer Science (Italy) 

- University of Rijeka - Faculty of Economics and Business (Croatia) 

The associated partners are: 

- Arcola Research (UK) 

- CIHEAM Bari (Italy) 

- Impact Hub (Austria) 

- University of Evora (Portugal) 

 



 
  

 

THE MODULAR/VERTICAL PROJECTS 

11 Modular Projects, 121 organisations from 12 MED, IPA and other EU countries, more 

than 400 stakeholders involved: this is the Interreg MED Social and Creative Community. 

For the first time ever, creative industry and social innovation have been explicitly put 

together and were attributed a strong development and jobs potential in Mediterranean 

regions. 

The 11 modular projects composing the Social and Creative Community are: 

- openDOORS, which aims to demonstrate how the sharing economy can be a 

driving force for economic, territorial and social growth; 

- CO-CREATE, aimed at supporting cross-fertilization processes between creative 

industries and traditional clusters, promoting cooperation through new 

methodologies and tools intended for cluster managers, SMEs and policy makers; 

- CoWorkMed, developing a new business model, fostering cooperation and 

exchanges between public actors, universities, training centers, more traditional 

clusters and civil society; 

- ProminentMED, focused on innovation procedures in public procurement 

supported by the European Union to stimulate the development of innovative 

technological systems and solutions in the field of energy efficiency; 

- ChIMERA, whose main objective is to enhance the innovation capacities of cultural 

and creative industries, as well as private actors, through the strengthening of 

cooperation between companies, research institutions, public authorities and civil 

society; 

- CreativeWear, which intends to revitalize the crisis that the textile and clothing 

sector is going through thanks to a new focus on creativity, personalized design 

and small-scale and artisanal production; 

- Chebec, which will create an integrated support program for companies and 

professionals for the development of international skills and contacts, including 

training, consultancy, mobility actions, meetings to foster trans-regional 

collaborations; 

- Odeon, which aims to support the growth of clusters and SMEs linked through the 

use of open and big data by setting up Digital Hubs able to offer personalized 

support for the exploitation of these data by SMEs and the commercial sector in 

general with services and innovative products; 

- Smath, aimed at creating the so-called "Smart Atmospheres", particular forms of 

clusters to support the start-up and development of SMEs in the cultural and 

creative industry; 

https://open-doors.interreg-med.eu/
https://co-create.interreg-med.eu/
https://coworkmed.interreg-med.eu/
https://prominent-med.interreg-med.eu/
https://chimera.interreg-med.eu/
https://creativewear.interreg-med.eu/
https://chebec.interreg-med.eu/
https://odeon.interreg-med.eu/
https://smath.interreg-med.eu/


 
  

 

- Md.Net, whose challenge is to explore the currently neglected and 

underestimated opportunities of the Mediterranean Diet in 12 Mediterranean 

regions, improving research in this area based on the UNESCO Med Diet 

Convention through the use of innovative tools; 

- + Resilient, which intends to positively influence and adapt the different structural 

elements of policies relating to clusters with a high social and reactive vocation by 

acting on the dynamics of innovation linked to technology, open data and 

successful models and creating socially responsive value chains to transnational 

level. 

THEMES 

Innovation is playing an increasing role across European policies at all levels. 

A broader concept of innovation is also taking shape, which blends technological and 

industrial advances with new societal dynamics, institutional procedures, service models, 

and organisational forms. The social dimension of innovation merges with the others, 

enabling to attain more ambitious transformational goals. In parallel, the link between 

innovation and creativity is being reinforced, which promotes creative industries as a 

complementary force for regional and local development. 

The time has come to put these new policies into practice, bearing in mind that this 

broader concept of innovation seems particularly apt to represent the original traits of 

the Mediterranean spirit and culture. 

That is why the Social and Creative community is building up focusing on two main pillars  

- cultural and creative industries and social innovation – and declining them through the 

following themes: 

- Creativity and clustering 

- Cross-fertilization 

- Textile and clothing 

- Open data 

- Mediterranean diet 

- Social vocation 

- Innovative clustering 

- Coworking 

- Internationalisation 

- Sharing economy 

- Public procurement of innovation 

https://mdnet.interreg-med.eu/
https://plus-resilient.interreg-med.eu/


 
  

 

ACTIVITIES 

The Social and Creative community is being built by orchestrating the progress and results 

of individual projects within the Priority Axis specifically related to Cultural and Creative 

Industries on the one hand, and Social Innovation (Open Data, Social Entrepreneurship 

and Public Sector Innovation) on the other. At this purpose, it provides common 

instruments that allow the modular projects to connect with local innovation 

communities, starting from the regions of participating partners. 

In the first generation, the Community was featured by TALIA horizontal project that has 

operated on 3 learning loops concerning projects, programmes and policies, to co-

develop a Mediterranean model for creativity and innovation directly with the territorial 

actors and stakeholders concerned. This policy learning process can then feed into the 

implementation of regional Smart Specialisation Strategies. TALIA has acted horizontally 

to improve the policy impact of projects in the creativity and social innovation domain, 

thus capturing the insights coming from the most interesting experiences taking place in 

our territories, to support policy makers who aim to effectively deploy a Mediterranean 

Model of creativity and social innovation. 

The first generation of the Social and Creative Community has promoted in a structured 

way the implementation and transferability of the modular projects results dealing with 

creativity and social innovation, by jointly building a shared sense of purpose and 

promoting that message through triple loop policy learning. Concretely, the project 

carried out the main activities foreseen by the MED Programme through: 

- Engagement and support: a networking strategy and tools use a thematic 

mapping of innovation actors across the Mediterranean, networking events to 

build local communities and international events linking the local community to 

the transnational modular project networks and the global networks brought in by 

the horizontal project partnership 

- Communication: a communication strategy and tools (among which, web spaces, 

social media and events) foster the dissemination across the Mediterranean of 

pilots and innovative experiences developed in regional communities and through 

modular projects 

- Attaining impact: the Capitalisation Strategy aims at the consolidation of results 

and their adoption at regional/national level as a follow up to project activities; at 

geographical extension of results to other contexts; and at possible transformative 

effects on higher-level policy frameworks and the practice of policy making. 



 
  

 

Structuring the capitalisation of the results of the former TALIA horizontal projects and of 

the oingoing and past modular projects, the second generation of the Community is 

working on three main strands of action, with the twin aim of building a shared senso of 

purpose within the Community and promoting implementation and trasferability of 

results through exemplary policy innovation trials: 

- Community building: following on the TALIA track and complementing previous 

work with Modular Projects and local and transnational networks, the action will 

be addressed in two new main directions: liaison and interaction with Panoramed 

Axis 4 project, as well as with other thematically relevant horizontal projects and 

their target audiences 

- Transferring: including the preparation of a common asset database as a vehicle 

for wider and deeper engagement of stakeholders and end users through a three-

pronged approach: animation of participatory, interactive events using the Living 

Lab co-creation methods; mentoring and supporto to follow up on these 

engagement activities and regular production of Policy Briefs 

- Capitalising: involving the creation of interregional working groups across the 

MED space, aimed at discussing and implementing the most prominent results 

into exemplary and resusable policy templates, thus contributing to a new wave of 

evidence-based policy making. 

 

CONTACT INFORMATION 

Project website https://social-and-creative.interreg-med.eu/ 

Project accounts on Facebook, Twitter, YouTube 

 

https://social-and-creative.interreg-med.eu/
https://www.facebook.com/SocialCreativeMED
https://twitter.com/MEDSocialcreat
https://www.youtube.com/channel/UC00_i3j5NvPNGqIFp-Cj58g/featured


 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


